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Since the beginning of the 21st century, the global tea industry has developed rapidly with
increasing tea plantation areas and productions. However, international tea tourism destinations
have not been well developed and promoted as strategies to add value to tea products and
revitalize the declining tea industry communities. This course provides tourism theories, concepts,
and ideas on marketing tea tourism products by targeting international tourists through tea
tourism.

Learning Topics:

1. Tea tourism concepts

2. Application of tourism theories to target tea tourists and
develop tea tourism destinations

3. Trends on inbound tourism and the tea industry of Japan

4. Marketing tea tourism products for promoting tea industry
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