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Inbound Marketing Strategy for Thai Tourists
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Thailand is one of Japan's significant inbound tourism market shares; about 1.3 million Thais

visited Japan annually before the pandemic, the highest number among all the visitors from
Southeast Asian Countries. Since Japan has decided to lift most COVID-19 border controls, Thai
tourist demand is expected to increase significantly. However, their travel styles and destinations
may change.

This course provides viewpoints on marketing tourism products to attract Thai visitors after the
pandemic by analyzing factors influencing tourism demand. Shizuoka is a focus case study.

Learning Topics:

1. Historical background of Thailand and Japan's relationship
2. Japan's soft power in Thailand

3. Thai tourist behaviors and trends in visiting Japan

4. Marketing tourism products to target Thai tourists: the case of
Shizuoka
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