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Marketing Tourism Products for Asian Tourist
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Tourism products play a significant role in promoting and representing a
destination by catering to specific groups of tourists. Japan’s inbound tourism
heavily relies on Asian tourists, who make up 85% of the international tourist market.
They have unique preferences and travel styles that directly impact tourism
products.

This course offers insights into marketing tourism products
to appeal to Asian tourists, using tea tourism as a case study.

Learning topics:

1. Concept of tourism products
2. Tourism product interpretation
3. Tourist segmentation

4. Marketing tourism products for Asian tourists: a case of tea tourism
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